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Seagulls Reign Supreme in Culver City High School

Seagulls perch ontop of the school gym, scourinh area for food
andtheir nextunsuspectingvictim. [Source: Author, Jonathan Kim]

It’s any other day at Culver City
High School. The sky is clear, the
leaves sway in the breeze, and the
hallways and lunch patios are bus-
tling with studentsafter the highly
anticipated lunch bell sounds.
And perched on top of the school
gym and cafeteria, lined up like
an ordered military regiment, are
seagulls menacingly overlooking
thislunchscene.

At any given opportunity, these
seagulls will swoop down and de-
vour leftover school pizza, chips,
and other food scraps scattered
across the tables and campus. But

itsnotjust theseseagulls'aggressive
tendencies’ that terrorize students,
itisalsotheirabilitytobomb unsus-
pecting victims with their minus-
culeyetatrociousbird droppings.

“No one wants to be a victim,”
said one student anonymously.
“Every day, I live in fear of this.”
And before you ask — no, this is
not an overreaction. One cannot
understate the impact of these ex-
plosive airborne detonators, caus-
ingirreversiblepsychologicaldam-
age into each victim with a simple
splat. Around campus, students
have been seen running with their

hoodsorevenbackpacksover their
headsastheytrytotake cover from
these foul, pooping machines dur-
inglunchand passingperiods.

One victim commented anony-
mously on the experience, under-
standably hesitant to reveal their
status due to the stigma that comes
with being bombed by these birds.
“IgotpooponmyshirtandIdidn’t
have napkins, so T had to use water
and notebook paper to cleanitoff,”
thestudentsaid. “Ttwasn’tfunandI
wouldn’trecommendit.”

While the pandemicand transi-
tion to online learning had forced
the birds to relocate elsewhere to
scour for food — students and
staft hoping it would be for good
— the return to in-person school
hasled to an even more aggressive
and potent group of seagulls to
emerge. And, despite the role that
thepandemicplayedinalteringthe
seagulls’ traveling habits, CCHS
students have differing views ona
potential solution. “Just don’tleave

My Experience Helping Refugee Families

Last weekend, I started a donation
drive to help five Afghani refugee
families thathave recentlymoved to
Long Beach, CA. The US Embassy
hadgiventhesefamiliesapartments,
but they lacked American clothes
or even a good pair of pants for job
interviews. Aiding these people has
beenamazing,andIwillneverforget
whatlIlearnedfrommyexperience.

I'was only able to help with sup-
port from my classmates and a
non-profit organization called
TransitionsInMotherhood. The
company had been helping the
refugee families since they arrived
in California. The organization’s
altruistic volunteers devote their
Saturdays to collecting, sorting,
packing, and delivering donations
to make the world a better place.
I knew partnering with the non-
profitwould givemy clubmembers
a hands-on experience and real-
world perspective on the volun-
teeringprocess.

All positive changes require diligent, passionate
individuals. Partnering with the non-profit was a great

ideal

Since freshman year, my club,
FindYourPassion, hasbeenlooking
for ways to impact the community.
From elementary school festivals to
oceantrashcleanups,membershave
made positive changes for society.
Whenllearnedaboutthefamiliesin
need, Isawa perfectopportunity for
theclub’snextproject. limmediately
got in contact with TransitionsIn-
Motherhood and offered my high
school’s support. Students wouldn’t
be able to help the families directly,
but with the company’s help, we

[Source: Author, Sean Kim]

could raise donations by creating
a clothing drive. TransitionsIn-
Motherhoodloved myidea,andthe
plan was good to go. In partnership
with the non-profit, I shared pres-
entationsinlunchmeetingsandcre-
ated flyers on the official Find Your-
Passion Instagram. To incentivize
donations, TransitionsInMother-
hood signed community service
hours to reward donators. For each
clothingitem, we gave onehour, but
we made sure to include a five-hour
captoavoidunhelpfuldonations. Af-

outyourfood. Don’tthrowitouton
theground,”said onestudent. Oth-
ersbelievetheissueisirreparable,at
least based on the current attitude
among most students. “Realisti-
cally, no one will just stop leaving
food,” said another student. “This
is their territory now and I guess
we will have to try to coexist with
them.”

Nevertheless, all students can
collectively agree on one simple
truth; deterring these aggressive
bird bombers from campusshould
beahigh priority. Whether thatbe
through enforcing a strict no-lit-
tering policy or instilling an envi-
ronmentally sustainable mindset
into CCHS students, which is es-
pecially relevant with a number of
school festivities having just taken
placeduring Earth Week, the blue-
printforresolvingthisissueisinthe
school’s hands. Until then, how-
ever, life on campus will continue
asalways — studentsliving in fear,
while seagulls, both figuratively
andliterally,remain ontop.

terall, wewouldn’twant thirty pairs
of socks or twenty headbands. To
spread the word, I asked my teach-
ersfor stickynotes duringeach class
atschool and handed out informa-
tionaboutthedonationdrivetoeach
of my deskmates. On the day of the
event, I set up a booth and collec-
tion box at the local TransitionsIn-
Motherhood headquarters. By the
end of the day, we received over two
hundredarticlesofclothing,allfrom
Los Alamitos High School students.
The drive was a complete success,
anditwasagreatfeelingtoseethere-
sultsofourwork.

This experience has been an eye-
opening event that I will remember
as I continue helping others. T have
learned so much while working
alongside my club members and
TransitionsInMotherhood. All in
all, my experience helping refugee
familieshas shown me thatall posi-
tive changes require diligent, pas-
sionateindividuals.

Observing Europe’s Support for Ukraine in its Cities

For springbreak this year, my fam-
ily went to three countries in Eu-
rope: the Netherlands, Belgium,
and finally to a country only one
countryaway from Ukraine, Ger-
many. Despite the cultural differ-
ences between these three places, I
observed that there was one thing
in common; all expressed solidar-
ityfor Ukraine.

Whilemanyknowthatthereisin
facta war happening, what caused
it? We can trace the instigation of
the war to the decades of political
conflict after the fall of the Soviet
Union. After the fall Russia lost
a considerable amount of land,
which was divided into countries
such as Armenia, Azerbaijan, Be-
larus, Estonia, Georgia, Kazakh-
stan, Kyrgyzstan, Ukraine, and
more. Many of these newly formed
countries joined NATO, the inter-
governmental military alliance
between 30 member states estab-
lished in the aftermath of World

War I, for militaryand protection
services against Russia. However,
in 2014, Ukraine remains one of
the countriesto haveyetjoined this
militaryprotectionalliance. When
plansbecamefinalizedfor Ukraine
to be admitted into NATO, Putin,
who believed Ukraine was still
part of Russia, employed a puppet
leader who broke ties with NATO.
Enraged, the publicexpressed their
disapproval of this action through
the Ukrainian Revolution of Dig-
nityin2014. Thisresultedin theun-
marked Russian occupation of the
Crimean Peninsula and eventu-
allyintheescalation ofthe ongoing
conflictseentoday.

With these thoughts in the back
of my head, I traveled in Europe
enjoying the historical landmarks
and doing the typical things a
traveler would do, but also noting
theinstances of Ukrainian solidar-
ity. It was astonishing to see how
many instances throughout the

Netherlands, Belgium, and Ger-
manytherereallywere. Therewere
bicycles decorated in Ukrainian
colors, protests organized by the
#STAND WITH UKRAINE
movement engulfing streets, and
most ubiquitously, there were
Ukrainian flags scattered every-
where.

As the war progresses, the
topic of main concern is how to
help the Ukrainians. Many civil-
ians are using various means to
deliver their message to their own
governments and to alienate Rus-
sia. However, this is not to say that
there is no consequence to these
actions. While countries are sanc-
tioning Russia and trying to find
anappropriate means of discipline
which would not endanger their
own proliferation, it is up to the
people to express economic sup-
portand solidarity for Ukraine. It
is difficult to forget that Russia is
one of the most powerful nations

A bike symbolizing support for
Ukraine in Amsterdam.
[Source: Author, Tyler Park]

in the world and cutting them off
entirely froma country’s economy
could be devastating. Jan Mertens,
a Uber driver,commented on how
the Russian-Ukrainian war is af-
fecting his dailylife: “Since the EU
has removed Russian gas from our
countries the price of this has gone
veryhigh.Iaman Uber driverand
gasissomethingveryimportant. ..
but something important to me is
alsohelping Ukraine. Soevenifgas
goesupIwilldothisfor Ukraine”.
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Now, The Ladies’ Turn To Fight On The Field

o

e

During practice, the players prepare to start another match despite the scorching

heat.

Hair flowing in the wind, the play-
ers shout excitedly to each other
acrossthefieldasadrenaline courses
through their veins. This time, in-
stead oftheusualboys’ football team,
thegirlsof Troy High Schoolare pre-
paringon thefootball field. Bringing
back the tradition from before the
pandemic, thefootball team present-
edasportscompetitionon April 8.

Inaneffortto reintroduce upper-
classmen events, Powder Puff,aflag
football exhibition game between
the lady Warrior juniors and sen-
iors, was held at Troy High School.

The Undiscussed

The usual features that decorate a

restaurant may be paintings, win-

dowtables, or customers. Frequent-

lyloungingat mylocal eatery, afew
individuals seem like accessories

that come with the establishment.

A commontitle for these revisiting

consumers is “regular customers.”

Howeveryoumaylabel regular cus-

tomers, the recent pandemics have

allowed many businesses to recog-

nizetheseindividualsasareturning
beacon of revenueand moreimpor-
tantly,areminder of the necessity of
basic customer service. Similar to
this worthwhile practice, a consid-
erableamountofregular customers
can appreciate the comfort that a
consistent visit toafamiliarlocation
mayinstill.

Proclaiming oneself as a regu-
lar customer is the result of taking
notice to a conspicuously familiar
restaurant, cafe, or bar. Because I

[Source: Tiffany Vo]

In late February, the upperclass-
men had the opportunity to sign
up for flag football organized by
THS Warzone, the school’s sports
organization. With an initial price
of $25, participants received jersey
uniforms as well as flags and extra
equipment to prepare for the up-
cominggame.

Onthefirstdayofpracticeinearly
March, Powder Puft players began
to assemble and build team spirit.
The participants scheduled one-
hour practices twice a week until
April 7, accommodating the play-

Collections of receipts of a few regu-
lar customers. These volunteers
consisted of my family members and
friends, the location of receipts was
not limited to restaurants.

[Source: Author, Audrey Park]

weighed the familiaritybetween the
cozy layout of a local tearoom and
a self-serving restaurant I vaguely
knewthemenutoo,Iwasabletonar-
rowwhichenvironments]I frequent-
ed. Thisnatural process of revisiting
afew eateries nearly went unnoticed
untillbecamemoreawareofthejuice
barsIrelaxed atafter sports matches

ers’ schedules as needed. Despite
most being athletes, participants
reviewed the fundamentals of flag
football as well as game plays and
routes. Alongside Coach Echavez
and Coach Mason, six football play-
ers from the junior and senior foot-
ballteam each coached arespective
groupoflady Warriors.

According to senior Zackary
Darker, both thejuniorsand seniors
of the football team were excited to
help the ladies practice. The mem-
bers believed there were no other
students with more experience,
Darkersaid.

“We're the most qualified of the
studentbodyto coach,” Darkersaid.
“[The boys] all thought it would be
a fun experience, and, thankfully,
everythingwasabletoworkout.”

Individual members of the foot-
ball team rooted for their own class
oflady Warriors to bring home the
finalvictory. Thecoachescontinued
to ensure that each player felt com-
fortableand included inan effortto
provideafairchanceatpractice.

and the local cafe I lounged at
in the mornings. More specifi-
cally, entering this location at
the break of day would present
one with the textbook defini-
tion of a regular customer. My
unusually long stays are often
accompanied by my favorite
cafe breakfast and drinks. Un-
like the frequent but brief visits
I'would give to alocal bistro or
diner, this eatery’s consistent, light
breakfast meal always maintained
the comfortingidea of comingback.
The instruction of this untampered
routinekeepseverymorningorganic
and only exhibits my personal de-

pendencyonthiscafe’sfamiliarity.

Throughout the growth of com-
merce, readily available consumers
have not been limited to the food
industry. Theimpactofregular cus-
tomershasbeen found tobe promi-
nent in retail and service chains in

The Universal Appeal of Bildungsroman

The term “Bildungsroman” isn't
foundinourdaily dialogue,asmost
people replace this term with the
phrase “coming of age.”. The two
terms define a genre that captures
and plays with the idea of maturity.
This maturation is usually foundin
the protagonist’s loss of innocence,
whichiscausedbyatraumaticevent
thatforcesachangeintheirperspec-
tive of reality. This journey of in-
nocence to maturity is exhibited in
the concept of growing up, which
is directed toward teenagers and
young adults. We see this concept
spiralaround thefilmindustryand
novels, like the 2019 film Lady Bird
orthe popularized novel, The Perks
of Being a Wallflower. Consumers
areshowntoenjoy thisclicherepeti-
tivelyovertheyears.

So, what makes this genre have
such a universal appeal? One fac-
tor would be the relatable appeal.
Thessettingof mostbildungsroman
novelstakeplaceintheprotagonist’s
adolescence, where emotions are
intenseand confusing, with desires
for adventures and dreams. This is
relatable and often more prompted

after perceiving characters who
experience this passionate desire.
The characters often undergo loss
orpaininordertotriggerthisdevel-
opment of maturity, and with that,
they are seen being confused and
mad with the supernatural or dark
reality. The audience is welcomed
and relates through the universal
desire to fit into society or to find
onespurposeintheirlife.

The purpose and the manner in
whichthestoryisdepictedisalsoakey
appeal. Thesenovelsorfilmsinclude
the author’s views on society. The
classic example can be depicted by
thepopularnovel The Perksof Being
a Wallflower, by Stephen Chbosky,
which sold over 1.5 million copies
and was soon turned into a success-
ful film. The author highlights how
thecommonbutoverlooked conflict
of childhood neglectandabuseisthe
trigger for many different emotions
and struggles the protagonist has
to endure through his adolescence.
These ideas and views are recog-
nized by the audience, which makes
it appealing to not just the viewers,
butalsotheauthorswho prioritizein

spreadingtheirtruebeliefs.

More than stories, films inter-
preted with the bildungsroman
genre often feed into glamorizing
concepts of problematic issues to
make them more aesthetic or so-
cially acceptable, which appeals
to target audiences, like teenagers.
The film industry encourages the
use of alcohol and drugs by maxi-
mizinghow exciting and efficient it
isto remove feelings of discomfort,
with scenes that make it more cool
and acceptable. Directors also col-
laborate visuals into this journey of
innocence to maturity. Lighting,
scenery, and clothing are symbolic
changes throughout films to dis-
play how innocence can turn into
maturity. For example, the 2019
film, Little Women, goes back and
forth from childhood to adulthood
where color schemes oflight todark
match theidea ofinnocence to ma-
turity. Thecharactersareseen wear-
inglighter colors during childhood
withagreatabundance of sunlight,
while the period oflossand maturi-
tyisrepresentedbydarkhuesofblue
andblack, with cold winters.

The annual flag football game
gives lady Warriors the chance to
playa rigorous sport for the school
without the risk of fully padded
football. Simultaneously, the game
offers a collaborative and bonding
periodamongsttheathletes.

“Aneventlike [Powder Puff]helps
students connect with the rest of
the studentbody and have an excit-
ing time,” Darker said. “The main
thing students can look forward to
is watchinga game that rarely hap-
pensatthe schooland is completely
different.”

Asthe quarterback of the senior
Powder Puff team and an athlete
in Varsity softball, senior Anisha
Venigalla left a message of advice
for the future classes. “During
practice, [the athletes] spent time
playing around and interacting
with each other constantly,” Veni-
galla said. “Many of [the school
activities] were taken away due to
COVID-19,butasthey comeback,
Iencourage underclassmen tosign
up and experience all these events
whenit’stime.”

‘Usual”: My Experience as a Regular Customer

recentyearsaswell. Business owner
Christine Lee states, “the first mile-
stones of managing my business
were connecting with returning
clients. Steady progress is the foun-
dation of many accomplishments;
the two successful businessesI own
today would be impossible without
the confidence boost I started with;
thereminder thatmyworkwaswor-
thy of a revisit! Not only did good
customer service continually em-
phasizemyfoundations,Iwasguar-
anteedthereturnofthesecustomers
aspandemicmeasuresdeclined.”

The beneficial business tactics
that a solidified by “regular” cus-
tomers are made possible through
simplemotives:easingintoroutines.
Ultimately, becoming one myself
hasrevealed apersonal dependence
on familiarity and transformed me
intothathumble “accessory” taking
uponemoreseat.
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The cover of The Perks of Being a
Wallflower, a popular coming of age
story that was later turned into a hit
movie.

[Source: Author, Ashley Seong]

The bildungsroman genre has
produced the most popular films
andbooksthatcan help othersreal-
ize social conflicts our own reality
has. Thisgenrehasremained popu-
lar throughout the years because
manyaudienceslookforwardtothe
emotions the films or novels in this
genre produce. Therelatable events,
author’s purpose or problem with
society,andglamorizationhelpcon-
tinue the spread of the bildungsro-
mangenretovariousages.
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