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What Are Gen Z’s Favorite Trader Joe’s Snacks?

The Takis, friedrice, chips, and cookie
butter were some of the most popular
items that my friends told me to check
outat Trader Joe's.

[Source: Author, Isleen Lee]

If there is anything Generation
Z enjoys, it is a good snack that
fulfills the annoyingly stubborn
late-night craving. Consisting
of those born between 1997 and
2012 (according to Beresford

Research), this group of young
adults and teenagers form a soci-
etybonded by sharing their takes
on viral and new snacks. As a
part of Gen Z myself, sharing the
names of delicious treats or newly
released food items has become
aroutine that I often experience
with my friends. Within the past
few years, as I grew further into
my teenage years, I noticed that
oneparticular grocery storeisthe
hotspot of snacks for many other
teens. This grocery store is none
otherthan TraderJoe’s!

My first encounter with Trader
Joe’s dates back a few years, when
I was in middle school. Known
for selling foods that are more
organicandhealthythanthegen-
eral pool of grocerystores, Trader
Joe’s feltlike an entirely new con-
cept to me. Itdidn’t have as many
aisles as a normal market did,
and the layout of the store looked
much more creative than others.

Mostimportantly, they didn’t sell
any external brands that weren’t
their own, which made the first
experience feel even more surreal
and compact. I quickly noticed
the variety of snacks and produce
they sold, however, and immedi-
ately told myselfto tagalong with
mymom whenever shewould pay
the storea visit.

After the school year ended, I
realized that even though I had
seen a wide range of Trader Joe’s
items in my friends’ lunches and
schoolin the general sense, I had
never asked anyone what their
favorite item from the store was.
Summer break had just started
and as a typical Gen Z would do,
I asked many of my friends on
social media to send the name of
their favorite Trader Joe’s items.
The results included deserts,
main meals, dairy products, and
other miscellaneous foods, some
of which I had never heard of,

despite my frequent trips to the
store. This allowed me to try out
new items and give them taste
tests and personal, completely
subjective ratings for fun. Af-
ter compiling a list of 23 of the
best foods using the responses,
I noticed that the most popular
snacks were the Chili & Lime Fla-
vored Rolled Corn Tortilla Chips,
better known as the “Trader Joe’s
Takis,” and the cookie butter
from the baked goods section.
Both were items I had never seen
atthestorebefore,soonmynext,I
picked outa few of these and gave
thematry.

It is definitely safe to say that
the Takis, cookie butter, as well
as the Japanese Style Fried Rice
areall delicious. Going to Trader
Joe’s with a mission to search for
these items made the previously
routine experience feel more
fun, and I'look forward to doing
somethingsimilaragain!

It All Started with “Spanish or Vanish™ Duolingo’s Marketing Expertise

When having the privilege of be-
ing the head of publicity for a large
company, one would likely expect
to oversee the production of pro-
fessional social media posts that
highlight product updates or app
features; however, in recent years,
individuals in these positions have
normalized posting short videos
with single images, overwhelm-
ing “audios,” and references to out-
of-place characters in the hopes
of addressing the coming genera-
tion’s seemingly random humor.
Companies have always had a dif-
ficult time appealing to younger
generations, as their humor seems
tobefleeting and intangible. Many
found the solution to be easier than
initially thought with Generation
Z.Companies thathave adapted to
theratherabsurd, nonsensehumor
of Generation Z have found a jack-
potinsocialmediamarketing.
Oneapp’ssocial media page, Du-
olingo, is filled with such content:
feigned infatuations with random
celebrities, unhinged depictions of
its mascots, and under-the-radar
insidejokes. Duolingohasbeenrec-
ognizedasafreelanguagelearning
app thatoffershigh-qualitylessons

Duolingo’s publicity teams have utilized its iconic owl mascot in various ways to
attract younger generations and successfully get new users.

andemploysinformalsocialmedia
posts to address its younger users.
These posts pop up across several
platforms, such as TikTok or Insta-
gram, in the form of short content
andincludereferencestotrendsand
pop-culturesymbols.

For companies like Duolingo,
this marketing may have come
automatically through content
that the audiences and younger
generations themselves create. A
fewyears back, a user may have as-
sociated Wendy’s’burgersand fries
with crude Twitter posts, where
its social media accounts could be

Trending Products: Yay or Nay?

Therise of social media platforms,
such as Instagram and TikTok,
is fueling our overconsumption
more than ever. Webegan with the
Stanley cups and have now moved
on to overhyped beauty products.
Individuals at risk of falling into
these consumption traps can be
teenagers notorious for “doom
scrolling” on these apps daily. The
amount of information and ad-
vertisements teenagers get from
this content is immense, and it is
reflectedintoday’strendsinbeauty
products.
Sephorahaslongbeenknown for
supplying needy customers with
the right makeup and skincare
productstheyneed. Afterinfluenc-
ers began filming “Sephora hauls”
and posting them on their social
media profiles, more people began
to buy the products. Some of these
products include the Glow Recipe
Dew Drops, numerouslip oils and

balms, and popular blush. Howev-
er, the real problem is, how do you
knowifthese productsareagoodfit
foryou?

The Glow Recipe Dew Drops
are deserving of their branding.
Theyareknown for their glowand
hydration, which reflect on many
customers’ skin. These water-
melon niacinamide drops smell
wonderful and works great on
most skin. Another product that
does deserve to be trending is the
Summer Fridays lip balm. People
rave about these lip balms, and
they do deserve to be hyped up.
Many praise the minimalist-yet-
appealing packagingaswellasthe
formula, whichisknownforitshy-
drationandbeautifultint.

However, some ofthese products
areless than satisfactory. Consum-
ershave manyissues with products
suchas Rhodelip balm, which was
recently highlighted for its grainy

[Source: Author, Audrey Park]

found starting lighthearted ban-
ter with rival fast-food franchises.
Prior to this, when various Twitter
users popularized one snarky post
thata Wendy'semployee made, the
company’s publicity team devoted
themselvestomakingentertaining
beefwith Wendy’s haters and rival
companiesto create marketinglev-
erage against competitors. Using
Medium, Justin Thorne reported
the statistics of Wendy’s financial
growthimmediatelyafter the peak
of this attention by writing, “[the
posts] proved to be an ingenious
marketing move by Wendy’s as

texture. While lip balms are sup-
posed to be smooth and moistur-
izing for your lips, customers have
reported Rhode’s lip balms to do
the complete opposite. Many spec-
ulate that it may be because they
incorrectly stored thelip balm, but
itshould be the company’s respon-
sibility to make products that do
not change under normal circum-
stances. On the other hand, Milk
Makeup was receiving constant
backlash for its small containers
and high prices, which make its
products the opposite of cost-effi-
cient. Notonlyisitsmall, but many
arenotsatisfied with howthe prod-
uct blends into the skin, although
they are labeled as nicely working
blushes. There were many com-
plaints about products like these,
suggesting thatitmaybe timeto go
backtothelab!

A constant stream of informa-
tion and advertisements about

their net income increased from
$129.6 million to $194 million.” A
similar thing happened with Du-
olingo’s mascot. A few years ago,
the internet placed an ominous
presence behind the owl, urging
otherstobelievethatthebirdwould
come and find their family if they
did not finish your daily language
lessons. Most youth remember
the phrase, “Spanish or vanish.”
Now, when scrolling through Du-
olingo’scatalogofInstagram posts,
auser will find depictions of their
signature, highlighter-green mas-
cot acting borderline psychotic to
encourage completion of lessons
alongside genuine content that for-
mally showcases new features of
the app. It’s no coincidence either,
as it seems that the stark contrast
between professional posts and
playful ones highlights the self-
awareness of the publicity team,
whichonlyhumorsaudienceseven
more.

Ascompaniesfighttogetafirm-
er hold on younger generations,
these informal methods of gen-
erating short-form content may
need tobeintegrated into market-
ingpractices.

Some of the most popular products

that teenagers like to use nowadays

areonestrending on social media.
[Source: Author, Angel Song]

various items floods our social
media pages every day. One of the
most common content targeted at
teenagersisaboutbeauty products,
whether it maybe makeup or skin-
careitems. However, it’simportant
tonotethatnotall of these products
areas good inrealityas they sound
likeonsocialmediaandthatcheck-
ingreviews maybehelpfulafterall!
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Expectations vs. Reality: the Detriments of Tourism

The Bean (Cloud Gate) is a tourist
hotspot in Chicago that recently reo-
pened after renovations!

You spend months gorging your-
self on clips of the stunning Chi-
cago skyline. You've scrolled
through too many blog posts that
rhapsodize over Nighthawks
at the Art Institute of Chicago.
Glossy photos of The Bean have
permeated your Instagram feed,
and you've never had a stronger
craving for deep-dish pizza. At
this point, your expectations are
higher than the 103rd floor of the
Willis Tower. You're prepared to

Although some things might not live up
totheir online hype, youwon'tbe disap-
pointed by the stunning architecture in

Chicago! [Source: Author, Alexis Choil

experience the best of this city—
yourereadytobeimpressed.
When you arrive, it isn’t exactly
what you expected. The streets are
roiling with people, and the cityair
isasuffocatingblend of car exhaust
and cigarette smoke. You're con-
fused—it seems that all the viral
images of The Bean forgot to in-
cludethe throngs of peopleteeming
around the statue, jostling for pho-
tos. They didn’t capture the sweaty
fingers, leaving ghostly marks on

every inch of the silver surface. At
dinner, the deep-dish pizzaisatan-
gleofhardeningcheesesand drippy
marinara. It'salso $35foramedium
pie. At the museums, you barely
catch a glimpse of the acclaimed
Nighthawks before your viewis ob-
structed by all the angsty art boys
trying to take photos that emanate
their particular sad-and-slightly-
pretentious-but-in-a-cool-and-
artistic-wayenergy.

Of course, not everything is aw-
ful. Thecityisfilled with breathtak-
ing architecture, each skyscraper
more beautiful than the last. The
pizza—though not the glorious
cheesy goodness you saw on Tik-
Tok—isalmostasgood, if notbetter,
than your average Dominoes. The
view of the sunset from the 103rd
floor is a glorious real-life rendi-
tion of the O’Keefte paintings you
viewed at the special exhibit in the
ArtInstitute. Theunderbellyof The
Bean,too,isquite charming.

It’s not that the city isa dump. In
fact, Chicago is quite beautiful. But
oversaturated, professionally-tak-
en-and-Photoshopped depictions
of the city that are so widespread

Sleep or Study: An Overlooked Debate

Sleep is often overlooked by teen-
agersas the stress of school activi-
ties intensifies, leaving no room
for leisure. Many at this age are
taced witha choice between sacri-
ficing sleep for schoolwork or sac-
rificing productive time for more
rest. Unfortunately, most teenag-
ers fail to recognize the impor-
tance of sleep in dailylife and stay
up late, utilizing their rest time to
study. In fact, studies show that
73% of teenagers lack sleep on a
dailybasis. Because of schooland/
orextracurricular activities, sleep
hasbecome considered a “waste of
time” or deemed unnecessary for
crucial performance.

However, such abeliefis far from
thetruth. Sleep contributestomany
aspects of our well-being, and hav-
ing an abundance of sleep is one
of the most beneficial things for
the human body. Not only does it
reduce stress, but sleep also helps
improve learning and problem-
solving skills. According to the
National Heart, Lung, and Blood
Institute, sleep-deprived students

T N
Although it may see
more beneficialinthe long run.

tend to have more difficulty paying
attention, harnessing creativity,and
makingdecisions. Further research
has proven that sleep also boosts
yourimmunesystemandprovidesa
healthybalanceofhormones,which
is extremely significant for teenag-
ers. Cognitive functions are im-
portant, but maintaining a healthy
growth pattern is also necessary,
whichhormonessupport.
Although school can be pres-
suring, with mounds of tests that

Choose Your First Set of Wheels

Have you thoughtabout your first
car? Or are you considering get-
ting your first car? If so, there are
alotofthings to thinkabout. How
much willit cost? Dol want some-
thing new and flashy, or do I want
something morereliableand safe?
With so many choices on the mar-
ket, it can be hard to decide which
is best for the new beginning
driver. Here are some detailed
rankings for each of the popular
choices for beginners’ cars to help
youmakeadecision.

Honda Civic

The first car to consider is the
Honda Civic, which is one of the
most popular car choices among
teens who have just received their
driver's license. The sporty and
sharp design attracts many of its
first car buyers. It's fuel-efficient,

stylish, and fun to drive, making
this car one of the top choices for
first-time car owners. A brand
new 2024 Honda Civichasaprice
range 0of $25,000 - $32,000, which
isaffordable for what it offers, but
there are much cheaper options
if you are considering used ver-
sions.

Toyota Prius

Also known as a great first car
choice for beginners, the Toyota
Prius is a good option for anyone
who wants to maximize their val-
uein cars. Known for its high fuel
economy, it is favored amongst
new drivers who arelooking fora
car with the most value. The 2024
Toyota Prius has a starting price
of $29,000 - $32,000, with much
more affordable options if one is
lookingatolder models.

better to stay up studying, getting a good night's rest is

[Source: Zillow]

students have to study hours for, it
isimportant to realize that getting
enoughsleep to performwell on the
testisasimportantas memorizing
the study material. 16-year-old stu-
dent Simon Yu claims he has found
it easier to work in both schooland
sports after adopting a healthy and
consistent sleep cycle: “I think my
reaction time got way faster, and I
feel alot more awake all the time. I
rememberalotmore, too, likewhen
Istudyfortests.” Thisisnotaplacebo

SubaruBRZ

When looking at the best value
for a sports car, you should take a
look at the Subaru BRZ. With its
amazing performance and at very
affordable prices, the Subaru BRZ
will provide you with the best live-
ly-sport experience. Well known
foritsstylish, sporty design, thiscar
will treat you well as your first car
choice. The2024 SubaruBRZ hasa
starting price of $31,000 - $36,000,
whichisalittlemore expensive, but
itiswortheverydollar.

All of these choices are good,
and each has its own pros and
cons. Overall, I would prefer get-
ting the Subaru BRZ just because
I would like to have some speed
and excitement while driving my
car. I think that the Subaru BRZ
is a great choice for those who are

havecultivated such colorfulmental
imagesthatonecan'thelpbutbebaf-
fled by the greyer reality. The same
phenomenon occurs in all tourist
hotspots: New York, Los Angeles,
London—Paris, especially, which
isknowntobesodisappointingthat
touristssuffer physical consequenc-
escalled “ParisSyndrome.”

When one has no idea what to
expect fromatravel destination, it’s
morelikelythat theywillfind them-
selves intrigued and impressed
by all that a city has to offer, rather
than unconsciously measuring
everything against pre-cultivated
standards of comparison. Travel is
not about visiting perfect destina-
tions, though tourists and media
have madeitso. Travel ismessyand
uncontrollable,butalsoexcitingand
eye-opening. It’s unexpected and
unexpectedlybeautiful. Thisiswhat
peopleshouldexpect.

Tourism undoubtedly has its
benefits, but one must wonder what
traveling would be like if everyone
could just be pleasantly surprised-
orrightfullydisappointed-byexpe-
riences untainted by the influences
ofothers.

effect or a coincidence. Sleep also
helps with memorization, as your
brain constantly replays informa-
tionyoulearnedthroughouttheday
during REM cycles. REM stands
for rapid eye movement, and REM
phases are when your eyes move
erratically during your sleep. Itisa
unique phase where your muscle
tonesarelowthroughoutyourbody
and is also the period of your sleep
when you dream. So basically, you
arestudyingsubconsciously during
yourslumber!

With modern society’s nor-
malization of sleep deprivationina
student’slife, it is difficult to realize
how sacrificing sleep for academ-
ics or extraactivities is more harm-
fulthan many understand and will
leadtohealthproblemsinthefuture.
Another difficult task is fixing an
unhealthy sleep schedule, but with
enough effort, itcanbe done. So the
next time you find yourself choos-
ingbetweenanall-nighterstudyses-
sionand sufficient sleep, tuck your-
selfinand turn offthelamp foryour
ownwell-being.

aris citihg[ Make
sureyou getthe onethatisbest foryou!
[Source: Author, David Kim]

looking for speed and thrill riding
their firstcar. Butifthatisnotyour
desire, all of the options above are
great for first-time car owners.
OnethingIwouldadviseisgetting
what makes you happy and com-
fortable while driving and taking
lots of pictures with your new car!
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